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Intersectionality Card
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Why is this important?

Recognising that each person may come with a variety of diversities that when 
combined may increase the chance that they will experience greater inequality, 
discrimination and exclusion. Being aware of discrimination, disadvantage 
and inequity facing consumers allows us to deliver services that better meet 
their needs (person-centred care), provide quality services, and meet the 
requirements of the Aged Care Quality Standards. 

If the concept of intersectionality is new or not well understood, it may be 
beneficial	to	show	the	following	introductory	video	called	‘Intersectionality	and	
health explained’. https://www.youtube.com/watch?v=rwqnC1fy_zc

https://www.youtube.com/watch?v=rwqnC1fy_zc
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Facilitator guide

Question 1
What do we mean by ‘intersectionality’?

Discussion prompts
•	 Why is intersectionality important?

Points to consider
•	 Intersectionality	refers	to	the	ways	in	which	different	aspects	of	a	person’s	identity	can	subject	

them to overlapping forms of discrimination and marginalisation
•	 Attitudes, systems, structures in society and organisations, can interact to create inequality and 

result in exclusion. These include:
 – sexism
 – racism
 – homophobia
 – biphobia
 – transphobia
 – intersex discrimination
 – ableism
 – ageism
 – stigma

•	 When these aspects or other characteristics combine:
 – people	find	it	harder	to	get	the	help	they	need	due	to	systemic	barriers
 – there is increased risk of social isolation

•	 All	the	different	diversity	groups	are	not	homogenous	-	there	is	diversity	in	diversity.
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Question 2
What are examples of intersectionality in the consumers you work with?

Discussion prompts
•	 A combination of any of the following:

 – Aboriginal and/or Torres Strait Islander Peoples
 – gender
 – sexual orientation
 – gender identity
 – ethnicity
 – nationality
 – refugee or asylum seeker background
 – migration or visa status
 – language
 – religion
 – ability
 – age
 – mental health
 – socioeconomic status
 – housing status
 – geographic location.

Question 3
What is the intersectionality with the consumer in this case study?

Discussion prompts
•	  How many diversities do they present with? 
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Question 4
Using the Wheel of Power/Privilege, what power/privileges and 
marginalisations does this case study represent?

Discussion prompts
•	 Identify where this consumer sits on each of the wedges (where you can)
•	 How do you think each of these may impact on this consumer?
•	 Are they in a more powerful or more marginalised position?

Points to consider
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Question 5
What impact can our power/privilege have on a consumer?

Points to consider  
•	 Unknowingly, we may marginalise consumers
•	 We may not have insight in the consumers experiences
•	 We might assume that we know what is best for the consumer
•	 Limit the choices of consumers
•	 Place barriers to access and information.

Question 6
How does applying an intersectional lens help us?

Points to consider
•	 By	having	an	understanding,	we	can	promote	each	person’s	human	rights	and	offer	dignity	and	

choice
•	 Helps us be aware of and strategise around some of the barriers
•	 Improves our relationships with consumers and community
•	 Demonstrate	that	we	respect	people’s	differences
•	 Strategies to address injustice towards one group may end up perpetuating systems of inequities 

towards other groups
•	 By avoiding language that assumes our own experiences are baseline, we can open ourselves up 

to listening to others’ points of view
•	 Leads to more targeted interventions and policies 
•	 Avoid stereotypes - even within a marginalised group, there are people that have more access to 

power and resources than others
•	 Make our services a safe place for all consumers
•	 Fundamental human needs such as safety and belonging, can be met.

Question 7
In what ways does your organisation apply an intersectional lens?

Discussion prompts
•	 What are some examples?
•	 Does your organisation track who is not accessing services (i.e. those that might be facing access 

barriers)?
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Question 8
How could your organisation improve how it addresses the intersectionality 
and diversity of consumers?

Points to consider 
•	 Recognise that there are multiple forms of systemic discrimination that block people from realising 

equal opportunity
•	 Recognise that all unique experiences of identity, particularly ones that involve multiple overlapping 

oppressions, are valid
•	 Audit access and understand who is not accessing your services
•	 Take note of the welcoming or distancing environment
•	 When people share their experiences, take the opportunity to listen
•	 Professional development
•	 Be	inclusive	and	incorporate	different	perspectives	when	talking	about	issues
•	 Strive	to	collaborate	with	people	and/or	provide	resources	for	people	from	different	communities,	

issue areas and sectors to promote change
•	 Collaborate with local community groups and peak bodies.

Resources
Intersectionality Guide: A Tool for CoRE Members 
https://whg.org.au/wp-content/uploads/2020/03/Intersectionality-Guide-FINAL-February-2020.pdf

Connecting the pieces 
https://www.esdt.com.au/connecting-the-pieces.html

https://whg.org.au/wp-content/uploads/2020/03/Intersectionality-Guide-FINAL-February-2020.pdf
https://www.esdt.com.au/connecting-the-pieces.html



